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Projects and Advocacy

Doctoral Dissertation Research: Messaging to Reduce Cannabis Use among US Young Adults
(National Science Foundation #2415890)

This line of research aims to reduce cannabis use and related disparities among
disproportionately-impacted groups, particularly Y As and racial, ethnic, sexual, and gender
minorities, by understanding determinants (e.g., cannabis marketing and health warnings) of
their risk perceptions and use decisions. The findings will make timely, critical advances in
public health by providing insights of enhanced regulatory efforts, as well as health education
and communication implications.

CARMA (Cannabis Regulation, Marketing & Appeal Study): Advertising and Retail
Recreational Marijuana Marketing and Young Adult Consumer Behavior (NIDA R01;
MPIs: Berg, Cavazos-Rehg); 4/1/2022-2/28/2027: This 5-year grant aims to conduct
surveillance of retail marijuana marketing and young adult consumer behavior impact. Our
findings highlighted cannabis marketing target youth with extensive, tailored exposures, which
are crucial to inform regulatory, enforcement, and health education prevention efforts for youth.

Implementing a Scalable Smoke-free Home Intervention in Armenia and Georgia (NCI
RO1; MPIs: Berg, Kegler); 2/1/2023-1/31/2028: Over the course of five years, this study will
adapt an evidence-based smoke-free home intervention for homes in Armenia and Georgia,
develop capacity to deliver the health education intervention via local community partners and
the national quitlines, and test the intervention in a hybrid effectiveness-implementation RCT.

1QOS Marketing and Consumer Behavior in Israel and the US: Translating Existing
Evidence to Advance US Regulation (NCI R01; MPIs: Berg, Levine); 09/18/2019-
08/31/2023: Over the course of three years, this study examines the marketing practices of Philip
Morris International in promoting the heat-not-burn product IQOS and the impact on consumer
behavior among Israeli and US adults. Our published work showed that IQOS’ marketing targets
youth and clusters its retailers near schools. These findings have been crucial in advancing the
evidence base informing the US FDA’s tobacco regulatory efforts and related health education
interventions to combat against the youth-oriented marketing.
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